Introduction
This chapter, which examines cases in Colombia and ex-Yugoslavia, seeks to analyze the role of tourism, and in particular related discourses and representations, in the construction of peace. By analyzing the practices and narratives of various stakeholders and citizens directly or indirectly involved in the tourism sector in post-conflict countries, it challenges the idea that the development of tourism naturally contributes to reconciliation and peace-building.
Although public bodies and international organizations often present tourism as a tool that helps enhance peace, research has demonstrated that the reality in the field is often much more complex. (Naef 2016 , Viejo-Rose 2011 , Baillie 2011 (UNESCO 2005) . However, more than twenty years after the war, while the architectural and technical success of this reconstruction is undeniable, the tense and polarized context still prevailing in this historical town casts doubt on this statement. Some would even argue that the reconstruction of the bridge benefits exclusively the tourism trade, a sector that is becoming the only reliable economic generator in the town. Calame & Pasic 2 (2009: 15) note that for certain residents of Mostar 'if they had been forced to choose, a factory on the outskirts of town would have been preferable to the restored Old Bridge at its center'. Indeed, for them, factories would have provided jobs, 'while the reconstructed Old Bridge merely reminds them of a past that seems irretrievable' (Ibid: 15) More generally, Young (2012) shares this view of polarised benefits for residents and tourists, pointing out that projects aimed primarily at attracting tourists rarely seek to improve the quality of life of permanent residents.
There is thus a crucial need for academics and practitioners to reach beyond easy metaphors, like the ones featuring bridges and reconciliation, and to take a thorough look at the role of tourism and cultural heritage in divided societies. As will be shown here, stakeholders involved in tourism and peacebuilding should be cautious when promoting tourism as a tool to enhance peace. This sector can no doubt participate to a reconciliation process. It can however also be a source of tensions. While tourism can contribute in some cases to fostering an 'alternative form of diplomacy' (Kim & Crompton 1990 ) and a 'rhetoric linked to peace and international cooperation' (Hertzog 2013: 54) , it would be over-simplistic to consider this as a given. In post-conflict settings, tourism activities can reappear quickly after the end of a war, in a highly unregulated setting. Private entrepreneurs, often former war actors, seize this opportunity, offering their services as tour guides or transforming war sites into tourist attractions, as it has been the case for instance in Bosnia-Herzegovina, Croatia or Colombia (see chapter van der Broek in this volume). By analyzing the practices and discourses of what are conceived here as 'memorial entrepreneurs' (Dwyer & Alderman 2008 , Jordan 2006 , Naef 2018 , this chapter will show how different and sometimes competing actors contribute to building new touristscapes in these countries, using conflicting narratives and representations. The data presented here is the result of ten years of research focusing on these memorial entrepreneurs in different settings: Bosnia-Herzegovina, Eastern Croatia and Colombia. Centered mainly on urban contexts (e.g. Medellin in Colombia, Vukovar in Croatia, Sarajevo in Bosnia-Herzegovina), this research sought to identify these actors and to look at the different ways they exploited war memory and heritage in various cultural practices, including tourism. The methodology is grounded on the anthropological corpus: observation of sites and participation in tours linked to war heritage; semi-structured interviews and focus groups with so-called 'memorial entrepreneurs' and stakeholders from the tourism sector; and a thorough content analysis of print, video and Internet elements.
Memorial entrepreneurs in the realm of tourism
First, the concept of 'memorial entrepreneur' needs to be defined. Building on the work of the sociologist Fine on 'reputational entrepreneurs ' (1996) , leading experts in the field of memory studies such as Dwyer and Alderman refer to memorial entrepreneurs as people who seek to shape our understanding of the past: 'individuals, alone or in league with others, who endeavour to influence the meaning of social issues and debates about the past'. (Dwyer & Alderman 2008 : 7) Adopting a broader view than the one proposed by Fine -who limits his conception to the role of social actors in shaping the reputation of historical figures -the two geographers explore the place of commemoration and activism in modelling not only the reputation of historical figures, but also that of the places associated with remembrance.
Sharing this view, Jordan (2006) highlights the vital role Berlin's memorial entrepreneurs play in anchoring an official collective memory in one place. Focusing on 'official' memory, she adds that in non-democratic settings, when memory culture is the domain of a single party or a single leader, the role of memorial entrepreneurs is far less important.
In the French context, Michel (2010) Alderman's conception of 'memorial entrepreneurs', the objective here is to expand this definition to include actors from civil society (e.g. artists, novelists, tour guides, journalists, community leaders, NGO volunteers, war veterans, former criminals) in addition to public agents (e.g. public museum curators, government employees, UNESCO collaborators, elected officials). Using an anthropological approach and drawing on an interest in the tourism sector, the author will take a close look at these 'non-official memorial entrepreneurs', to explore their strategies and the limits they face when expressing and representing a dissonant memory associated with war heritage. A 'memorial entrepreneur' is defined here as an individual contributing to the production of discourses and representations, for commercial or noncommercial purposes, and associated with specific contexts and events, through artistic, documentary, scientific, touristic or heritage practices (Naef 2018) . In what follows, the study will examine the role of some of these memorial entrepreneurs in the tourism sector, in various settings around the world, specifically highlighting practices associated with so-called 'memorial tourism', 'heritage tourism' or 'historical tourism'. The author is particularly interested in the way these practices can contribute to diffuse dissonant, and sometimes hegemonic narratives and representations on the wars in question.
Heritage, tourism and dissonances
In post-conflict contexts, when one leaves the court of law and enters the tourism sphere, or more broadly the domain of heritage management, interpretation takes on a more prominent role. In a sector related to leisure and guided by commercial imperatives, the notion of 'truth' becomes increasingly blurred, raising the question of whether it is the role of tourism to present 'true facts'. Moreover, reconciliation is generally not a priority in the management of museums or other tourism and heritage sites; on the contrary, as the author personal research has demonstrated, they can participate in spreading significant antagonistic discourses (Naef 2016) . The concept of 'dissonant heritage' developed by Turnbridge and Ashworth (1996) leads us to explore how a single heritage site or object can be associated with different -and sometimes competing -values and meanings. War and slavery sites around the world show the conflicting viewpoints these places may represent. When war is the issue, definitions such as 'perpetrators', 'victims', or 'bystanders' are far from being homogenous and are highly dependent on the interpretation of history. The 'reconciliation vs division' dichotomy is shaped by many power relations: dominant groups can promote some objects, sites, values, or interpretations and exclude others (Naef 2016) . As stated by Logan and Reeve (2008: 11) , one always faces the risk 'that only those places that reflect the official interpretation of historical events are likely to be commemorated and that those places that do not reflect the ideology of the regime in power or the dominant social, ethnic or racial group are neglected.'
It is thus of prime importance to discuss the various practices, discourses and representations promoted by so-called 'memorial entrepreneurs' in the field of tourism, in order to understand how tourism development in post-conflict contexts can serve as a tool for peace and reconciliation. The following focus on cases in Colombia and the former Yugoslavia, and presents various strategies that different actors -tourism stakeholders or simple citizens -use in order to achieve specific objectives, which lie somewhere between division and reconciliation. dollars, these tour guides propose a four-hour tailored visit of the area, described as 'unexplored and one of the most antique neighbourhoods of Bogota', and including sites such as a soccer field, the main cobble-stoned street, and even a tasting of the local craft alcoholic beverage: the 'Chicha'. Medellin's rapidly evolving touristscape, memory of violence is expressed in ambivalent ways. Private memorial entrepreneurs cash in on the fascination that the narco-world can exert on an international audience (see for instance the Netflix show 'Narcos), but also on the local population (for instance the success of so-called narconovelas in the country). These new actors in the field of tourism propose 'narco tours'-an offer that is now one of the most popular with the city's foreign visitors -and play a role in spreading contested narratives and representations on the narco-related past. Moreover, the touristification of the memory of violence that plagued the country also inspires rejection within public bodies trying to promote the image of a transformed city, as well as among locals (many of whom are direct or indirect victims of the narcos).
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The objective of this chapter has been to focus on the individuals involved in memory practices and their role in the development of tourism in post-conflict contexts. While all of them are to some extent involved in the tourism sector of the cases explored, the scope of the subject goes beyond the study of tourism stakeholders. For an in-depth understanding of the role of tourism in post-conflict contexts, it is of foremost importance to enlarge the focus to other actors in the tourism sphere. Artists, former criminals, community leaders, war veterans, NGO collaborators, to mention only a few, can play an important role in the dissemination of tourism narratives and representations associated with the memory of war. Studies often tend to overlook these 'alternative tourism stakeholders' and focus on only one side of the problematic. Therefore, the concept of 'memorial entrepreneurs' advocated here is a broad one that includes official as well as non-official actors involved in tourism and memorial practices. It is particularly interesting in how grassroots initiatives evolve in the burgeoning, and sometimes unregulated and free-ranging touristscapes of post-conflict cities. By giving
close attention to what is excluded or included in these memorial entrepreneurs' narratives we will gain a better understanding of the role of tourism and memory in sites recovering from wars.
Conclusion
This chapter has stressed the importance of carefully analyzing problematics identified in tourism and dissonant memory in post-conflict contexts. While the complex relationships between tourism and memory of war have been widely explored in tourism studies, this topic is still surprisingly under-explored in the case of ex-Yugoslavia and Colombia. The work briefly presented here aims to partly fill this gap and lay the foundations for future research.
Through a close look at the role of official and non-official memorial entrepreneurs in tourism practices, this chapter has sought to explore some of the power relations associated with dissonant interpretations of post-war memory, in order to demonstrate that, although tourism is often presented as an instrument for peace and reconciliation, it can also serve as an ideological tool to adapt, obliterate or reinvent dissonant memories.
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